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It’s the end of another
work day at Solid Rock
Stables in Fountain Inn
and Sharron Dillard finds
herself in a familiar posi-
tion.

After spending much of
the day on her feet, she
slinks down into a rocking
chair on the front porch of
a barn. While a bird chirps
and the old chair gently
rocks against the old wood-
en floor, the only other oc-
casional sound is that of a
horse’s hooves hitting the
dirt as a young girl guides
it past to a training area.

Staring out at the pas-
tures and trees of the 200-
acre complex, a smile ap-

pears on Dillard’s face.
“This is my favorite

place out here,” Dillard
says. “It’s very head-clear-
ing.”

The gleam in her eyes
confirms that thought. It
has little to do with the sat-
isfaction of being done for
the day though. Instead, it
has everything to do with
the satisfaction in Dillard
knowing that she’s spent
another day doing exactly
what she was meant to do.

As the owner of Let’s
Saddle Up, Dillard pro-
vides equine-assisted ac-
tivities and therapies for
those in need. After spend-
ing most of her profession-
al life as a registered
nurse, Dillard started pur-
suing her current career
five years ago after read-

ing about a program in
England where horses
were being used to help
people.

Dillard is one of 850
worldwide certified in-
structors in the Profes-
sional Association of Ther-
apeutic Horsemanship In-
ternational. After also
earning her certification
in equine therapy, Dillard
opened Let’s Saddle Up in
May of 2012.

Having outgrown its
first two locations, the non-
profit company landed at
Solid Rock Stables in Janu-
ary of 2014.

“I always wanted it to
be a non-profit, because to
me the community owns a
non-profit and I wanted to
give back,” Dillard said.
“Our mission statement is
‘saddle up and follow your
dream,’ and we see that ev-
ery day we come to les-
sons.”

Five lessons
What Dillard sees in

those every-day lessons
are people of all ages with
various needs.

Dillard uses eight hors-
es and a group of trained
volunteers to offer five
programs. All five pro-
grams have special paper-
work and some require a
physician’s approval.

The Therapeutic Rid-
ing program is for special
needs children and adults,
while the Silver Stirrups
program is for those ages
50 and over. The Eagles
program is for veterans
suffering from PTSD and
it’s offered free of charge.

“They’ve given so
much for us, I don’t want to
charge them,” Dillard
said.

During riding time,
which varies by lessons,
Dillard will instruct while
one volunteer walks in
front of the horse with oth-
er volunteers walk on ei-
ther side of the horse.

Therapeutic Driving
offers those unable to ride

the horses a chance to
learn how to guide horses
while walking behind
them or “driving a cart” as
Dillard calls it.

“This helps teach con-
centration and focus,” Dil-
lard said.

The Horse Therapy
program features Tater
Tot, a 29-inch tall minia-
ture horse, visiting nurs-
ing homes, schools and as-
sisted living centers.

“Tater Tot is our public
relations director,” Dillard
said with a smile. “He can
go in the house and climb
stairs and watch TV.”

While Tater Tot is too
small to ride, he’s been a
valuable part of therapy.

“Horses are drawn to
pain - physical or emotion-
al,” Dillard said. “When we
visit a nursing home, Tater
Tot will go straight to
someone who’s suffered a
loss in their family or had
surgery. He will go close
his eyes and nuzzle with
them, allowing them to pet
him.”

Blueberry Muffin is
Let’s Saddle Up’s other
miniature horse. At 36
inches tall, she can only ac-
commodate young chil-
dren riders, so most of her
work comes in the Thera-
peutic Driving program.

Dillard is amazed by
what she’s witnessed in the
programs. She’s seen an
autistic child speak his
first words while saddled
up on a horse. A young
woman who suffered a
brain injury came and re-
gained her strength and
now has a job to support
herself. Dillard said she’s
also seen retirees ride for
the first time in their life
and do well.

“A lot of people who
come up just want to brush
the horses,” Dillard said.
“That’s their therapeutic
thing.”

Dillard recalls a partic-
ularly emotional day at the 
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Wyatt Reeves, 11, is led around on a horse by a volunteer at Let’s Saddle Up during a therapeutic horsemanship class in Fountain Inn. 
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Let's Saddle Up owner Sharron Dillard, right, with student
Wyatt Reeves and miniature horse Tater Tot on Thursday.

Let’s Saddle Up provides equine
therapy for those of all ages in need
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Wyatt Reeves, 11, is helped onto a horse by volunteers and Let's Saddle Up owner Sharron Dillard, middle right, during a
therapeutic horsemanship class in Fountain Inn. 
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The other day I was
eating a terrific sand-
wich in a café near my
office when I noticed
staff members wearing
T-shirts saying, “We do
business catering.” I
immediately texted my
office manager and told
her to order from this
spot for our next staff
luncheon. An order from
a T-shirt. This small
business knew something
many entrepreneurs
forget — traditional mar-
keting works.

In your small busi-
ness, do you feel pres-

sured to tweet on Twit-
ter? Post on Facebook?
Pin to Pinterest? Regram
on Instagram? Still try-
ing to learn how to get
your website found on
Google? And why, oh
why, can’t you get your
good reviews seen on
Yelp?

In the frenzy for sexy
new digital marketing,
it’s easy to overlook

some tried-and-true
strategies. After all, even
a T-shirt on an employee
can be an effective mar-
keting vehicle.

So I’m here to remind
you of six great market-
ing tactics that get cus-
tomers in your door and
boost sales. Marketing
tactics you probably
knew once — and have
forgotten. The best
news? They’re low-tech,
low-touch and low-cost.

1. Business cards.
Your business card may
be your smallest market-
ing vehicle, but it’s also
your most important.
Customers and prospects
hold on to business
cards. Make sure they
have all your vital con-
tact info (including your
social media handles). If
possible, add one brief
line telling people some-
thing crucial about your
business. Carry your

business card with you
at ALL times. 

2. Signs. Whether it’s
a sign over your front
door, on the side of your
van, or on a neon bill-
board in New York’s
Times Square, signs get
people’s attention. Unlike
social media, which con-
stantly needs to be up-
dated, you design and
invest in a sign once,
and it stays around a
long time. Signs can be
effective inside your
place of business, too,
like the sign in a restau-
rant near me that says,
“Host your next party
here.”

3. Brochures. Think
these are old-fashioned?
Well, customers still like
to get a succinct over-

view of your business,
including your services
or products. Brochures
are great to give out at
business mixers or trade
shows, but they also
work with current cus-
tomers. I just picked up
a brochure from my
hairdresser, and it re-
minded me of the wide
range of services of-
fered. Brochures can be
inexpensive, so you can
be generous in distribut-
ing them. 

4. Advertising spe-
cialties. I’ve got a mag-
net from my dog’s vet
on my refrigerator, a
beautiful calendar from
my mortgage banker on
my wall, and a mug 

6 great marketing moves you’ve forgotten
Mix in some
brochures with
Facebook posts

ORDERING MATERIALS
» Business cards: Order them online at Vistaprint, www.vis-
taprint.com/, or at Overnight Prints, www.overnightprint-
s.com. 
» Brochures: Get template brochures at a number of online
print sites or get a custom brochure designed by a company
such as 99Designs, www.99designs.com.
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